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% Listened to or Watched a Podcast in the Last Month

Total U.S. Population 12+
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98%

of Americans are monthly
podcast consumers

an all-time high
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of the U.S. 12+ population has ever

Podcast

. of the U.S. 12+ population
CO nsum pthn has consumed a podcast

at Record High in the last month

of the U.S. 12+ population
consumed a podcast

in the last week
source: 4™ THE INFINITE DIAL 2026
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Reach in the
the Millions

' THE INFINITE DIAL 2026

167

million

130

million

edison | Siriusxm
research of GGFS Media

In 2026, an Estimated 230 Million

Americans 12+ have

(Up from 210 Million in 2025)

In 2026, there are an Estimated 167 Million

Monthly Podcast Consumers

12+ in the U.S.
(Up from 158 Million in 2025)

In 2026, there are an Estimated 130 Million

Weekly Podcast Consumers

12+ in the U.S.
(Up from 115 Million in 2025)
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Podcast Consumption Overview EneE

Total U.S. Population 12+
Listened to and watched podcasts

Watched podcasts, did
not report listening

Listened to podcasts,
did not report watching

Did not watch
or listen

Ever

Last Month

Last Week

ISON | Siriusxm |
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Monthly Podcast Consumption

% Listened to or Watched a Podcast in the Last Month
Total U.S. Population 12+

62
57
46 | I I
Men

2023-2024: Listened to podcasts
2025 and beyond: Listened to or watched podcasts

edison | Siriusxm

m 2023 m2024 m2025 m2026

52 54
45
39 l I

Women
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Monthly Podcast Consumption

% Listened to or Watched a Podcast in the Past Month 2023 =2024 m2025 m2026

Total U.S. Population 12+
68
66 64
55 >9 55 d
51
44
38
27
21 .
Age 12-34 Age 35-54 Age 55+

2023-2024: Listened to podcasts
2025 and beyond: Listened to or watched podcasts

SiriusXm
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of Age 12-34

are monthly podcast consumers

Podcasts have
Broad

Generational are monthly podcast consumers
Appeal

of Age 55+

e are monthly podcast consumers
source: | W™ THE INFINITE DIAL 2026
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63% of Black Americans
POd casts ReaCh < are monthly podcast consumers

a Diverse Audience

of Latino Americans
are monthly podcast consumers

" THE INFINITE DIAL 2026
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Daily Time Spent with Audio Sources

-

Daily Total Listening Minutes Among

U.S. Total Population
Age 13+

\

3 hrs 57 mins

J

Source: Edison Share of Ear Q1 2026 | Includes consumption of AM/FM Radio and Radio Streams, Streaming Music, Music Videos on
You Tube, Podcasts (Including Video Podcasts), Sirius XM, Owned Music, Audiobooks and TV Music Channels

edison

share of ear’
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Daily Time Spent with Audio Sources nggggop

-

Daily Total Listening Minutes Among

U.S. Total Population
Age 13+

\

3 hrs 57 mins

J

Daily Total Listening Minutes Among

U.S. Daily Podcast Consumers
Age 13+

Source: Edison Share of Ear Q1 2026 | Includes consumption of AM/FM Radio and Radio Streams, Streaming Music, Music Videos on The Podcast Consumer 2026 | 17
You Tube, Podcasts (Including Video Podcasts), Sirius XM, Owned Music, Audiobooks and TV Music Channels



Share of Daily Time Spent Listening to edison
Podcasts Versus All Other Audio Sources

All Listeners 13+ Daily Podcast Listeners 13+

Podcasts
10%
Other Other Podcasts
Audio Audio 36%
Sources Sources
70% 64%

5 EEEE Source: Edison Share of Ear‘ Q1 2026 | Includes consumption ofAM/FM Rac//g and Radio Streams{ Streaming Music, Music Videos on The Podcast Consumer 2026 | 18
EEEEEEEEE You Tube, Podcasts (Including Video Podcasts), Sirius XM, Owned Music, Audiobooks and TV Music Channels



Share of Daily Time Spent Listening to edison
Ad-Supported Audio Sources

All Listeners 13+ Daily Podcast Listeners 13+

Podcasts
16%
Other
Other Audio
Audio Sources
Sources 9
349 49% Podcasts
(0]
51%
[

EE E BN
==. ===. Source: Edison Share of Ear Q1 2026 | Includes consumption of AM/FM Radio and Radio Streams, Streaming Music, Music Videos on The Podcast Consumer 2026 | 19

EEEEEEEEE You Tube, Podcasts (Including Video Podcasts), Sirius XM, Owned Music, Audiobooks and TV Music Channels
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Q1 2026: Top 10 Podcasts in the U.S. edison

podcast metrics u.s™
Shows with the Largest Weekly Audience

The Daily

JASON SEAN WILL
BATEMAN HAYES  ARNETT

The New York Times : >) SMARTLESS
%

DATELINE~
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Q1 2026: Top 10 Podcasts in the U.S.
Among LGBTQ Audience gﬂcco:!flm%gwn

Shows with the Largest Weekly Audience

The New HJork Times

The Daily

JASON SEAN WILL

A
BATEMAN HAYES  ARNETT
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Podcasts in the U.S. with the Highest
Percentage of LGBTQ Audience ggflm§f8n

% of Weekly Consumers of Each Show who Identify as LGBTQ

MY
BROTHER,
MY BROTHER

L B C OLD GODS
B\ OF VPPALACHIV
o)
52%
H

L § H B
an N Source: Edison Podcast Metrics 2026 | U.S. Weekly Podcast Consumers 13+
EEE EEEBN Among Podcasts Meeting Minimum Total Audience Threshold The Podcast Consumer 2026 | 24
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Top Podcast
Topics Listened to

Source: Edison Podcast Metrics Q1 2026
U.S. Weekly Podcast Consumers 13+

Percent Selecting Topic

B EEEERN
£ ;. edison
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Where do you listen to podcasts most often? €dISON

podcast metrics™
U.S. Weekly Podcast Consumers | Age 13+

Ina At Walking
m

Q12026 13% 7% 7%

2025 8% 7% 7%

2024 8%

| The Podcast Consumer 2026 | 27
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Service Used Most Often to Consume Podcasts edison

U.S. Weekly Podcast Consumers | Age 13+

podcast metrics™

Q12026

2025

2024

| The Podcast Consumer 2026 | 28
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For the first time, video consumption
outpaces audio consumption in

Edison Podcast Metrics
(Q3 2025)

edison

podcast metrics™ The Podcast Consumer 2026 | 29



Audio/Video Podcast Audience edison

podcast metrics™
US Weekly Podcast Consumers | Age 13+

Question: “Do you ever listen or watch podcasts that have...?”

Audio Only Without Video Video you Actively Watch While Listening

84%

2024 Q32025 Q12026 2023 2024 Q32025 Q12026
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Podcast Audience Composition edison

podcast metrics™
US Weekly Podcast Consumers | Age 13+

Age Composition Race/Ethnic Composition
Which of the following best describes you...

" Age 5o+ ® Something Else
= Age 45-54 w Black

= Age 36-44 m Hispanic/Latino
m Age 25-34 ®m White

m Age 18-24

mAge 13-17

Weekly podcast consumers ~ Weekly podcast consumers Weekly podcast consumers  Weekly podcast consumers
who listen to audio-only who actively watch video who listen to audio-only who actively watch video
podcasts podcasts podcasts podcasts

The Podcast Consumer 2026 | 31
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Avid Podcast Fans'
Top Free Time
Interests

Percent of avid podcast fans who are very
interested in...

Sports Poll (Avid podcast fans 12+, Nov 2025-Apr 2026)
Avid fan = "very interested” in podcasts

sports poll
dof A

Listening to Music

Video Streaming
Traveling for Fun

Any Sports Activities
Social Media

Cooking

Live Music

Reading

Restaurants, Bars, or Clubs
Shopping

Movies (in theater)

Video Games

Local Fairs & Festivals
Attending Sporting Events
Hiking

Theme Parks

Museums

Camping

Arts & Crafts

Fashion

Gardening
Theatre/Broadway

Playing Sports

Fishing

Boating

Playing a Musical Instrument
Gambling in Casinos
Trading Card Games

. 74%
. 69%
T 57%
T A47%
[ 47%
T 42%
T 42%
[ 41%
P 39%
s 37%
———— 37%
[ 34%

[ 29%
T 28%
[ 27%
T 27%
T 25%
[ 25%
T 25%
[ 25%
T 23%
[ 21%
[ 20%
. 17%
[ 15%
e 15%
 12%
1%
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sports poll
Podcast Consumers & World Cup S by ssrs

of avid podcast
fans are very
interested in the

of podcast fans

are interested in
the World Cup

World Cup
(vs. 47% of (vs. 15% of
the U.S. pop) the U.S. pop)

Sports Poll (Avid podcast fans 12+, Nov 2025-Apr 2026)
Avid fan = “very interested” in podcasts

‘ ‘ ‘ ‘ The Podcast Consumer 2026 | 34
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Podcast Consumers are Loyal Fans ?OQS'%S%Q

of weekly podcast consumers 13+
gave money to support a podcast in the last 12 months

47% of weekly podcast consumers who gave money in the last 12 months

- did so to support a podcast host or other individual

3 o of weekly podcast consumers who gave money in the last 12 months
6 /O did so to become a member for exclusivity

The Podcast Consumer 2026 | 36



Do you approve or disapprove of podcasts using generative Al to Gd ISOh
complete the following steps of the podcast creation process?

U.S. Weekly Podcast Consumers | Age 13+ | Q1 2026

podcast metrics™

% Saying “Approve”

Conduct research
Brainstorm ideas

Create graphics for social media posts

o

Generate cover art

Generating transcript

N

Find guests

(8]
w

Edit existing video

Generate a script

m]
w

Edit existing audio from a human host 43
Generate video 42
Write social media posts 38
Host the podcast an an Al generated voice 25
|

L § H B
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How much of a threat, if at all, do you think Al is to the...? €dISON

podcast metrics™

U.S. Weekly Podcast Consumers | Age 13+ | Q1 2026
Neither a Very much/

v N X . threat nor a somewhat not
ery much/ somewhat a threat benefit a threat

Credibility of Podcasts

Creativity of Podcasts

Quality of Podcast

] The Podcast Consumer 2026 | 38
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Podcast Consumers have High Ad Receptivity

m Source: Edison Podcast Metrics Q2 ‘25 - Q1 ‘26

podcast metrics™

76%

of weekly podcast
consumers 13+
have acted*

as a result of
hearing an ad

on a podcast

*Actions Include: Visited a company/product website, recommended
a product, gathered more information, purchased a product or
service, used a promo code mentioned

The Podcast Consumer 2026 | 40



As a result of hearing a sponsorship or podcast metics”
advertisement on a podcast...

% Visited a Company/Product Website
U.S. Weekly Podcast Consumers

Age 13-34 Age 35-54 Age 55+

Source: Edison Podcast Metrics Q2 ‘25 - Q126
....... The Podcast Consumer 2026 | 41



As a result of hearing a sponsorship or podCast merics™
advertisement on a podcast...

% Recommended Product
U.S. Weekly Podcast Consumers Age 13+

28

Age 13-34 Age 35-54 Age 55+

Source: Edison Podcast Metrics Q2 ‘25 - Q1 '26
....... The Podcast Consumer 2026 | 42



How likely are you to pay attention edison
to a podcast advertisement if it... podcast mefrics™

U.S. Weekly Podcast Consumers | Age 13+
Much more likely Somewhat more likely

Is honest and transparent

Is unique and different

Makes you laugh

[ |

- S : Edi d i ! !

EE ource: ison Podcast Metrics Q2 ‘25 - Q1 26 The Podcast Consumer 2026 | 43
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Reallocating Ad Dollars to Podcasting can peodcq:!f%ecf?c!?
Deliver 41% Growth in Reach

$42 Million Media Plan m Broadcast TV mCable mPodcasts

87%

82%

(399 [ ss% 26
Reach A1EHET D Reach | ,,  Million
Among Among Additional
18-54 18-54 People Reached
e . v with NO
Increase in
13% 13% Budget
]
With 0% Podcast Spend With 5% Podcast Spend

The Podcast Consumer 2026 | 44

| A : : : . .
- Source: Real-life example from a major pharmaceutical advertiser using Nielsen
]

n
[ EEE Media Impact with Podcast Fusion Powered by Edison Podcast Metrics; Adults 18-54
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Why Podcasts Deserve Brands’' Budgets

Massive

Reach

167M monthly
consumers;
record highs
across reach,
monthly, and
weekly
listening

edison
research at QS

Active,
Paying Fans

High

Engagement

21% of weekly
listeners
voluntarily pay
to support
podcasts

Podcast

consumers
spend over 5
hours a day
with audio

Proven Ad
Impact

O

76% take
action; 41%
lift in reach
with
reallocation

Generational
Breadth

Generational
Breadth 44-
68% monthly
consumption
across every

age group

Authenticity

Audience
threatened by
Al embrace
host
authenticity

The Podcast Consumer 2026 | 45
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