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Podcasts have achieved 
mainstream dominance
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Monthly Podcast Consumption

Estimated

25 Million

%  L I S T E N E D  T O  O R  W A T C H E D  A  P O D C A S T  I N  L A S T  M O N T H

T O T A L  U K  P O P U L A T I O N  1 6 +

2025: Listened to and/or watched podcasts

Reported 

watching but 

not listening



The podcast 

audience hits

milestones

of the UK 16+ population 
have ever consumed a podcast

Source: Infinite Dial UK 2025
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71%

51%

33%

of the UK 16+ population have 
consumed a podcast in the last month

of the UK 16+ population have 
consumed a podcast in the last week



The UK podcast
audience is 

poised to grow
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Q 4  2 0 2 2  – Q 3  2 0 2 3  
N = 2 1 , 6 3 7

Source: Edison Podcast Metrics UK | UK Weekly Podcast Consumers Age 15+

Home
59%

Walking/On Foot
13%

In Car
9%

Work 7%

Other 12%
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Where do you listen to podcasts most often?



%  O W N I N G  S M A R T  S P E A K E R

T O T A L  P O P U L A T I O N S  A G E  1 6 +

25

45

33 35

2021 2025

UK 16+ U.S. 16+

N=1,014 N=1,502 N=1,500 N=985 N=1,576 N=1,385 N=1,105

Smart Speaker Ownership
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72

2021 2025

Smart TV Ownership

%  O W N I N G  A  S M A R T  T V

T O T A L  U K  P O P U L A T I O N  1 6 +

Estimated

35 Million



Q 4  2 0 2 2  – Q 3  2 0 2 3  
N = 2 1 , 6 3 7
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69

66

4

8

27

26

2023 Q2

2025 Q1

Others (Computer, Tablet, 

Voice-enabled speaker, and others)

Smartphone Smart TV

* Smart TV added to survey in 2021

Source: Edison Podcast Metrics UK | UK Weekly Podcast Consumers Age 15+

Device used most often to listen to podcasts
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Service used most often to listen to podcasts

YouTube

20%

BBC Sounds

15%

Spotify

33%

Apple 

Podcasts

13%

Source: Edison Podcast Metrics UK | UK Weekly Podcast Consumers Age 15+
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N = 2 1 , 6 3 7

Source: Edison Podcast Metrics UK | UK Weekly Podcast Consumers Age 15+

Home
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Walking/On Foot
13%

In Car
9%
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Other 12%
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Where do you listen to podcasts most often?



9
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17

24

21

38

Apple CarPlay

Android Auto

Have either system

2021

2025

Have Automotive Phone Integration Systems in Primary Vehicle

%  H A V E  S Y S T E M  I N  P R I M A R Y  V E H I C L E

B A S E :  U K  1 8 +  W H O  H A S  D R I V E N / R I D D E N  I N  C A R  L A S T  M O N T H ;  9 1 %



Audio Sources Currently Used in Car

72

15

72

22

Over-the-air AM/FM/DAB Radio

Podcasts

2021

2025

B A S E :  U K  1 8 +  W H O  H A S  D R I V E N / R I D D E N  I N  C A R  L A S T  M O N T H

%  U S I N G  A U D I O  S O U R C E  I N  C A R

(Streamed AM/FM radio or 

online-only audio services)



Podcasts reach 
various audience 

segments
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Podcast have broad 

generational appeal
Source: Infinite Dial UK 2025
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61%
of Brits Age 16-34 are 
monthly podcast consumers

56%
of Brits Age 35-54 are 
monthly podcast consumers

38%
of Brits Age 55+ are 
monthly podcast consumers



40
44

38

61
56

38

Age 16-34 Age 35-54 Age 55+

2021 2025

%  L I S T E N E D  T O  O R  W A T C H E D  A  P O D C A S T  I N  T H E  L A S T  M O N T H

T O T A L  U K  P O P U L A T I O N  1 6 +

Monthly Podcast Consumption

2025: Listened to and/or watched podcasts

6

51

45



Podcast 

audiences are 

ethnically diverse
Source: Infinite Dial 2025
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White
86%

Asian
5%

Black
5%

Mixed 3%

Other 1%

White
93%

Asian
3%

Black
1%

Mixed
2%

Other
1%

UK Monthly Podcast Consumers

Do not consume podcasts monthly/ Never 
consume podcasts



Podcasts boast a 

desirable 

consumer profile
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Source: Infinite Dial UK 2025

B A S E :  U K  P O P U L A T I O N  1 8 +  W H O  G A V E  A  R E S P O N S E

71

54

50

52

39

41

Employed FT/PT

University Degree

Annual HHI £40K+

UK Monthly Podcast Consumers

Do not consume podcasts monthly/
Never Consume Podcasts



Q 4  2 0 2 2  – Q 3  2 0 2 3  
N = 2 1 , 6 3 7
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Podcast Consumers Are Attractive To Advertisers
Source: Edison Podcast Metrics | UK Weekly Podcast Listeners Age 15+ 

63% own a home
Base: Age 18+

38% have children 
under 18

25% plan to 
purchase a new 

car in the next year

15% own a 
business

Base: Employed FT/PT

50% participate in 
at-work purchase 

decisions
Base: Employed FT/PT



Podcast advertising 
delivers a robust ROI
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UK podcast 

consumers have 

high ad receptivity
of UK weekly podcast 

consumers 15+ agree that 
hearing ads is a fair price to pay 

for free content

83%

Source: Edison Podcast Metrics UK Q1 ‘25

The UK Podcast Consumer 2025



Fandom 

Psychology
Source: The Fandom Phenomenon, 2024
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“When I’m watching a
TV show, I’m a spectator.

But with a podcast,
I feel like I become part

of the conversation.” 

Katie, podcast fan

B A S E :  P O D C A S T  F A N S  1 3 +  I N  T H E  U . S .



Insights on the power of podcast fandom 
and its impact on consumers, creators and 

advertisers
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11

4
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4

4
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Pre

Post

Pre

Post

Pre

Post

Advertised 

Brand

Control Brand A

Control Brand B

Very 

Favorable

Somewhat

Favorable

Somewhat 

Unfavorable
Neutral

Very 

Unfavorable

Brand Lift Studies Are a Great Way to Test Ad ROI

Overall Opinion of Online Travel Experience Brands Before/After Podcast Ad Campaign
B A S E :  P O D C A S T  L I S T E N E R S  W H O  H E A R D  O F  B R A N D  A N D  G A V E  A  R E S P O N S E



There are existing tools 
for advertisers
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Top 5 Podcasts by UK Gen Z Audience Concentration
% of weekly listeners to each show who are age 15-28

(among podcasts meeting minimum total audience threshold)

Q2 2023– Q1 2025 

N=17,900+

89%

95% 93%

91%

92%
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Advertisers can see among which 

demographics a show ranks higher
Source: Edison Podcast Metrics UK | UK Weekly Podcast Consumers Age 15+



UK podcasts also 

reach the US 

market



The Top 10 UK-Based* Podcasts in the U.S. Reach 2.3M Americans Each Week
Shows with the largest U.S. weekly audience

#1 #2 #3 #4 #5

#6 #7 #8 #9 #10

Q2 2024 – Q1 2025 

N=20,000+

How The Study Was Conducted: Edison Podcast Metrics is based upon 20,317 online interviews 

with weekly podcast consumers in the United States, ages 13 and older. Interviews were 

conducted continuously throughout the quarter in English and Spanish. Rankings are based on 

listening over the full period. All respondents reported listening to podcasts in the last week. 

*A UK-based podcast is defined as a podcast hosted by 

someone from the UK or produced by a UK organization. 
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