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Executive Summary // TL;DR

Australia's Audio Affection Grows Stronger with Radio Leading the Charge, as Online Listening Surges.

{3 Commercial Radio reaches 15 million Australians weekly.

{3 4x more Australians listen to Commercial Radio than ad-supported Spotify.

{J One in three Australians aged 25-54 stream radio each week, up 6.5% from 2024.

() More than half (562%) of Australians consume podcasts monthly, up 8% year-on-year.
{3 Radio remains the dominant in-car audio choice, with 84% listening each month.

{ ) More than one-in-four Australians now stream radio in their car.

() Four-in-ten Australians now own at least one smart speaker, up 43% in the past two years.
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Presentation Outline

EXECUTIVE STUDY OVERVIEW &
SUMMARY METHODOLOGY KEY FINDINGS TOTAL RADIO TRENDS
IN-CAR AUDIO STREAMING PODCASTING SMART SPEAKERS
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Overview and Methoclology

The Infinite Dial Australia 2025 explores Australians’ audio consumption across AM/FM, DAB+, and digital
platforms, alongside broader trends in online medlia usage and technology adoption.

Now inits ninth year, the study is modelled on Edison Research’s U.S. Infinite Dial (est. 1998), the longest-running
study of digital media behaviour globally.

Enables direct comparisons across Australia, New Zealand, UK and the U.S.

National survey of 1,543 Australians aged 10+, conducted in Q1 2025 (fieldwork 25 March - 21 April 2025).
- 1,240 interviews online | 303 interviews via telephone.

Data weighted to national 10+ population figures.
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Channel Definitions

All Broadcast & Streaming Radio, Ad Supported and Subscription Music platforms

Tergliesiclo and Podcasting
Total Radio All Broadcast and Streaming radio available on any device
Broadcast Radio Live radio listened to on AM, FM and DAB+ devices

All Radio delivered online and accessible on connected devices like computers,

LS S G, 2= smartphones and smart speakers

Ad-Supported Music Streaming | Online music streaming platforms provided free but carry advertising

Subscription Music Streaming Online music streaming platforms; paid and ad-free

Streaming Audio Live Streaming radio and Music Streaming Services

Online Audio Live Streaming radio, Music Streaming & Podcasts

COMMERCIAL = AD SUPPORTED CHANNELS
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Commercial Radio’s Resilience

64
59 56 59
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2019 2020 2021 2022 2023 2024 2025

% listened to Commercial radio in the last week, including Broadcast and Streaming.
Total Australian Population 10+
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Ad-Supported Audlio:

Challenges & Opportunities

Only 33%
of Spotify
listeners can
be reached
Ad-supported by ads

Spotify
4 MILLION

Total commercial
streaming radio

6 MILLION

. 4x more
Total commercial Alistralians are
0 radio listening to
o radio than ad

15 MILLION supported
Spotify
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Oh, My Pod!
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The Top Audio Sources.in Cars | 1.}

Downloacded
Music
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ON THE ROAD TO EVOLUTION:

of In-Gar Strea n
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The Growth of Smart Speaker Ownershlp
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9 40 / Listen to (All broadcast & streaming radio, ad supported and
o total audio subscription music platforms and podcasting)

Listen to total radio (Broadcast + streaming)

Listen to total

= : (Broadcast + streaming)
commercial radio
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Broaclcast Resilient as
Streaming Grows

2018 () 86 ) 88
2019 82) 83
2020 80 81
2021 70 80
2022 71 79
. Streaming Radlio Broadcast Radio Total Radlio
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Radio’s Broad Appeal

78 79
I | I I
Total P10-24 P25-54 P55+

% listened to Total Radio (AM/FM/DAB+) in the last week. Total Radlio includes Broadcast and Streaming. Total Australian Population 10+.
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On Top Down Under

Australian Radio reaches 34% more of the population than the U.S.

NZ 2023 U.S. 2025 UK 2025
Age 16+ Age 12+ Age 16+

(Includes DAB raciio)

% listered to AM/FM radio in the last week. Total populations.
Includes both over-the-air and onlire.
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Audio Sources Used in Car

2018 @) 89
2010 @ 87
2020 @ 86
2021 88
2022 80
’ In-car Online AM/FM/DAB+ In-car AM/FM/DAB+
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AM/FM/DAB+ Radio Usage in Car

% ever use AM/FM/DAB+ radio in car

81
74 72

NZ 2023 U.S. 2025 UK 2025 Aus 2025
Age 16+ Age 18+ Age 16+ Age 18+
(Includes DAB radio) (Includes DAB+ radio)
AU Base: 18 d Has Driven/Ridden in Car in last th: 86%
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Monthly Streaming Audio Listening

% listened to online audio in last month

83 84

81
74 =
67
61
b6 53
Estimated
I 20 Million

2017 2018 2019 2020 2021 2022 2023 2024 2025

Onlire Audiio = Listening to AM/FM/DAB+ radio stations online and/or listening
to music streaming services. Base: Total Australian Population 10+
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Monthly Online Audio Listening

% listened to online audio in last month

84

79 81

NZ 2023 U.S. 2025 UK 2025 Aus 2025
Age 16+ Age 12+ Age 16+ Age 10+

Online Audio = Listening to AM/FM/DAB+ radio stations online andl/or listening
to audio content available only on the Internet including podcasts and
iy “"" streaming services. Total Populations
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Monthly Podcast Consumption

Half of all Australians now listening to podcasts

49 52

33

Listened to a podcast Watched a podcast Listened to/watched
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Monthly Podcast Listening

% Listened to a podcast in last month

52 Reported

watching but

48 - not listening
43 49

40
36
25 I I Estimated
I 12 Million

2017 2018 2019 2020 2021 2022 2023 2024 2025
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Frequency of Listening to Podcasts

“How often do you listen to podcasts?”

o Several times
t least once per month

per week 9%
22% At least once
per month

8%

Every day
13% Less than once
per month
18%

Never

30%
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Smart
Speakers




Smart Speaker Ownership

% owning A Smart Speaker

26 28
17
13
5llll
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2018 2019 2020 2021 2022 2023 2024 2025

+43% in past 2 years
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Number of Smart Speakers in Household

THREE MEAN # OF
ONE TWO OR MORE SMART SPEAKERS
2024 2.2
2025 2.5
iy iy, THE Base: Australians age 10+ who own a smart speaker
'H....H'“.”uh DIAlY 055 ?9!,55"’“ C"" #Nine QM @ LisTNR @cEraD©® [§] Nova

THE INFINITE DIAL © 2025 EDISON RESEARCH



il DiAL
il DIAL" 2025

e dlson s @ILisTNR {iNine Gceraoi® [INova QM

eeeeeeee




	Slide 1
	Slide 2: Executive Summary // TL;DR  Australia's Audio Affection Grows Stronger with Radio Leading the Charge, as Online Listening Surges.  🎧 Commercial Radio reaches 15 million Australians weekly.  🎧 4x more Australians listen to Commercial Radio than 
	Slide 3: Presentation Outline
	Slide 4: Overview and Methodology
	Slide 5: Channel Definitions
	Slide 6: Key Findings
	Slide 7: Commercial Radio’s Resilience
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14: Total Radio Trends
	Slide 15
	Slide 16
	Slide 17: Radio’s Broad Appeal 
	Slide 18
	Slide 19: In-car Audio
	Slide 20
	Slide 21
	Slide 22: Streaming
	Slide 23
	Slide 24
	Slide 25: Podcasting
	Slide 26
	Slide 27
	Slide 28
	Slide 29: Smart Speakers
	Slide 30
	Slide 31
	Slide 32

