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Study Overview

The Infinite Dial is the longest-running survey of
digital media consumer behavior in America

The annual reports in this series have covered a
wide range of digital media and topics since 1998

The Infinite Dial tracks mobile behaviors, internet
audio, podcasting, social media, smart speakers
and more
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Study Methodology

In January 2025, Edison Research
conducted a national survey of 5,020
people aged 12 and older

N=1,006 telephone surveys
N=4,014 online surveys

Survey offered in both English and Spanish

Data weighted to national 12+ U.S.
population figures
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Smartphone Ownership

TOTAL U.S. POPULATION 12+

% OWNING A SMARTPHONE

Estimated

262 Million
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Smart Watch Ownership

TOTAL U.S. POPULATION 12+

% OWNING A SMART WATCH

Estimated

78 Million
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Bluetooth-Enabled Wireless Headphones Ownership

TOTAL U.S. POPULATION 12+

% OWNING BLUETOOTH ENABLED WIRELESS HEADPHONES
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Smart TV Ownership

TOTAL U.S. POPULATION 12+

% OWNING A SMART TV Estimated

216 Million

@ My Favorites

70 /2 =
61 62 o) U You Tube
: MonERRTES Special Offers
M ] II;MH(H | a Spotify L
B NDORA VJJJ,
= i HD Movies
ity :MqWMmﬁlIIIIII

2021 2022 2023 2024 2025

SiriusXm 110,
Medlia

@dison ‘ o\ Audacy
research

- INFINITE 2025



SmartTVs are now

in three-quarters of
American homes
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Smart Speaker Ownership

TOTAL U.S. POPULATION 12+

% OWNING A SMART SPEAKER

Estimated
101 Million
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Audio Listening through Smart Speakers

TOTAL U.S. POPULATION 12+

m 2024 m 2025

21 22 17 18
Listened through smart speaker Listened through smart speaker
In last month in last week
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Social Media Usage

TOTAL U.S. POPULATION 12+

Estimated
% CURRENTLY EVER USE SOCIAL MEDIA I
248 Million
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Social media reaches

of Americans,

with clear divides in platform
preference by generation
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Social Media Brand Awareness

TOTAL U.S. POPULATION 12+

% AWARE OF SOCIAL MEDIA BRAND

Facebook
Instagram

TikTok
Snapchat

Pinterest
LinkedIn
Reddit
Threads
Discord
Truth Social
Bluesky
Mastodon
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Social Media Brand Usage

TOTAL U.S. POPULATION 12+

% CURRENTLY USE SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Pinterest
LinkedIn
Snapchat
Reddit
X/Twitter [N )
Discord
Threads

Bluesky
Truth Social

Mastodon
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Social Media Brand Usage

TOTAL U.S. POPULATION 12+

% CURRENTLY USE SOCIAL MEDIA BRAND

Facebook
Instagram
TikTok
Pinterest

LinkedIn

Snapchat
napena m 2024

X/Twitter m 2025

Discord
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X/Twitter Usage by Political Affiliation

TOTAL U.S. POPULATION 18+

% CURRENTLY USE X, FORMERLY KNOWN AS TWITTER

m2023 m2024 m2025
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Democrats Independents Republicans

@sumus  Siriusxm il THE INFINITE DIAL 2025

q:adisc?n ‘ o\ Audacy



Social Media Brand Usage

TOTAL U.S. POPULATION 18+

% CURRENTLY USE SOCIAL MEDIA BRAND
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Social Media Brand Used Most Often

BASE: U.S. 12+ SOCIAL MEDIA USERS

@ & @ OTHER

age 123 [T 26 26
Age 35-54 50 20 3 6 3 11
Age 55+ 68 8 514 40 10

cumpLus  Siriusxm Bkl THE INFINITE DIAL 2025

@dison ‘ O\ Audacy &

resedarch



What would TikTok users use more often if TikTok were banned?

BASE: U.S. AGE 12+ AND USED TIKTOK IN LAST MONTH; 31%

O

o JEEY X (DN
Monthy TikTok Users 12+

Age 12-34

47 13 16 4 20 10
17 43 17 31 17

Age 35-54

Age 55+

“‘Suppose TikTok is banned in the U.S. Which one social network service would you use more often in its place?”
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Should social media be banned in the U.S. for anyone under 167

TOTAL U.S. POPULATION 12+

% SAYING YES

Total 12+

Men

Women

Age 12-34
Age 35-54
Age 55+

Democrats

Republicans

dison

'!!IIII!E! P TR Forersr
= P77 Ll e i

&

7272

ITHE INFINITE DIAL 2025

IlI Tl

il IH- 175},
T :|I |¢

i |

T IIlI
1L

SiriusXm

CUMULUS .
Media

M E D I A

‘ O\ Audacy &



Almost hHhalf
of Americans /

support banning social o
media for those under 16 J :
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Monthly Online Audio Listening

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO IN LAST MONTH Estimated

u [ |
ONLINE AUDIO = LISTENING TO AM/FM RADIO STATIONS ONLINE AND/OR 228 Mllllon

LISTENING TO STREAMED AUDIO CONTENT AVAILABLE ONLY ON THE INTERNET
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Monthly Online Audio Listening

TOTAL U.S. POPULATION 12+
% LISTENED TO ONLINE AUDIO IN LAST MONTH

ONLINE AUDIO = LISTENING TO AM/FM RADIO STATIONS ONLINE AND/OR
LISTENING TO STREAMED AUDIO CONTENT AVAILABLE ONLY ON THE INTERNET

m 2023 m 2024 m 2025

85 87

63
| 52 I

Age 12-34 Age 35-54 Age 55+
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Online Audio
reaches all-
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of Americans (228 million)
listen monthly
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Weekly Online Audio Listening

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO IN LAST WEEK
Estimated

ONLINE AUDIO = LISTENING TO AM/FM RADIO STATIONS ONLINE AND/OR

LISTENING TO STREAMED AUDIO CONTENT AVAILABLE ONLY ON THE INTERNET 21 O Million
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Online Audio Brand Awareness

TOTAL U.S. POPULATION 12+

% AWARE OF ONLINE AUDIO BRAND

Spotify

pancora. | -
ol viusic |
amazon wsic | 7

YouTube Music*
IHeartRadio
SoundCloud

NPR One

Audacy

Tuneln Radio

*ASKED AS: “YOUTUBE MUSIC, THE STREAMING MUSIC SERVICE FROM YOUTUBE”
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Online Audio Brands Listened to in Last Month

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO BRAND IN THE LAST MONTH

Spotify

YouTube Music*

Pandora

Apple Music 16

Amazon Music

IHeartRadio
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SoundCloud

*ASKED AS: “YOUTUBE MUSIC, THE STREAMING MUSIC SERVICE FROM YOUTUBE”
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Online Audio Brand Used Most Often

BASE: U.S. 12+ ONLINE AUDIO USERS

YOUTUBE APPLE AMAZON IHEART
SPOTIFY MUSIC MUSIC PANDORA MUSIC RADIO OTHER

Total 12+

Age 12-34

Age 35-54

Age 55+
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Audiobook Listening in Last Year

TOTAL U.S. POPULATION 12+

% LISTENED TO AN AUDIOBOOK IN THE LAST YEAR

Estimated

104 Million

35 35 36
2 26 28
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Podcasting Familiarity e

TOTAL U.S. POPULATION 12+ A
245 Million

% AWARE OF PODCASTING

2006 0 2 24 2025
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Ever Listened to a Podcast

TOTAL U.S. POPULATION 12+

% EVER LISTENED TO A PODCAST Es..tirr.lated
202 Million
20060 'O '2 '24 2025
|
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Service used most often to listen to podcasts

% OF U.S. WEEKLY PODCAST LISTENERS 13+ USE EACH SERVICE MOST OFTEN FOR PODCASTS

q edison
podcast metrics (I

YouTube Spotify Apple Podcasts

33% 26% 14%

Source: Edison Podcast Metrics Q4 2024
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Ever Consumed a Podcast

TOTAL U.S. POPULATION 12+

% EVER LISTENED TO OR WATCHED A PODCAST

51

Listened to a podcast Watched a podcast Consumed a podcast
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Ever Consumed a Podcast

TOTAL U.S. POPULATION 12+

% EVER LISTENED TO OR WATCHED A PODCAST
210 Million

62
51
44
36 40
395 T
29 23 20
) I I I I

2006 'O o ‘09 10 M1 12 13 14 15 16 17 M8 M9 20 21 22 2 24 2025

Estimated

2025: Listened to and/or watched podcasts
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Podcast Consumption Overview

TOTAL U.S. POPULATION 12+

Listened to
and watched a
podcast
48%

Ever listened
to a podcast
but never
watched
22%

Ever watched

a podcast but
Never listened never listened

to or watched 3%
a podcast
27 %
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Monthly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST MONTH

Estimated
158 Million
55
2008 "1 11 "1 '2 24 2025

2025: Listened to and/or watched podcasts
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Podcasting
achieves new

heights:

570

of Americans now
monthly consumers
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Monthly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST MONTH

37

Listened to a podcast Watched a podcast Consumed a podcast
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Monthly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST MONTH

m2022 m2023 m2024 w2025

Women

Reported
watching but

— not listening

2025: Listened to and/or watched podcasts
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Monthly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST MONTH
m2022 m2023 m2024 m2025

66
59 61
95 = 55
50 51 55
Reported
watching but
38 — not listening
27

Age 12-34 Age 35-54 Age 55+

2025:Listened to and/or watched podcasts
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Monthly Podcast Consumption

TOTAL U.S. POPULATION 18+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST MONTH

m 2022 m 2023 m 2024 m 2025

56
50
48 45
41 >0
. I I | | I I

Democrats Republicans

Reported
watching but
—" not listening

53

2025: Listened to and/or watched podcasts
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Weekly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST WEEK

Estimated

115 Million

40 /L
31 34
28 35
10
:amE BB

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

2025: Listened to and/or watched podcasts
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Weekly Podcast Consumption

TOTAL U.S. POPULATION 12+

% LISTENED TO OR WATCHED A PODCAST IN THE LAST WEEK

26

Listened to a podcast Watched a podcast Consumed a podcast

cumpus - Siriusxm [l THE INFINITE DIAL 2025

@dison ‘ O\ Audacy &

resedarch



i THE INFINITE DIAL

resedrch

- NS J -.:'.f_'-.?_'-x;. ':_-5:-. :.E?: i ';-“.'.. =! - . R
di o\ cumuLus  SirlusXm Cy o Bl SR
edalison Audacy M E D I A Media _ Gl BB S
' w e ! -_I_}:.i‘_'. --'--'- e caln e P e LY




Have Automotive Phone Integration Systems in Primary Vehicle

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH; 88%

% HAVE SYSTEM IN PRIMARY VEHICLE

I 16
Apple CarPlay I °3
I 05

D 14
Android Auto  [NNEGEGEGEGN 16
I 10 = 2023

m 2024
m 2025

I, 26
Have either system [ 3
Qb
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Digital Revolution in The Car

407

of vehicles now have
phone integration
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Use Automotive Phone Integration Systems in Primary Vehicle

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH; 88%

% CURRENTLY EVER USE SYSTEM

Apple CarPlay

Android Auto

m 2024
m 2025

Use either system
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Audio Sources Currently Used in Car

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH; 88%

% CURRENTLY USE AUDIO SOURCE IN PRIMARY CAR

AM/FM radio

Online audio
Podcasts

SiriusXM

CDs

Apple CarPlay

MP3 digital audio files

Android Auto
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Audio Sources Currently Used in Car

BASE: U.S. 18+ WHO HAS DRIVEN/RIDDEN IN CAR LAST MONTH

% CURRENTLY USE AUDIO SOURCE IN PRIMARY CAR

=== Wz

AM/FM radio
84

_ _ 82
Online audio

Podcasts
mAge 18-34
SiriusXM m Age 35-54 |
mAge 55+
CDs > | |

&£ =10
.:i‘."' — =

_.—————'—__'____-__4__-___.-

—

Apple CarPlay
MP3 digital audio files
Android Auto
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Observations

._ Podcast consumption is at an all-time high

Audio consumption for podcasts continues to
grow, but podcasts using video are attracting
more podcast consumers to the medium

.—* Online audio adoption is at an all-time high
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Observations

._ Car audio is becoming increasingly digital

.— Social media usage continues to expand

.—* Strong public support for social media regulation
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