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Study Overview

‣ The Infinite Dial is the longest-running survey of digital media consumer behavior in America

‣ The Infinite Dial U.K. report mirrors the Infinite Dial U.S. reports, which have been undertaken 
annually since 1998 by Edison Research, and cover a wide range of online digital media topics

‣ The premier Infinite Dial U.K. report explores the penetration of online digital audio and social 
media in U.K., as well as the online platforms and technologies used

‣ This study is designed to allow for direct comparisons between the U.K. and U.S. markets
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Study Methodology

‣ In fourth quarter of 2021, Edison Research conducted a national 
telephone survey of 1,000 respondents in the U.K. aged 16 and older

‣ Data weighted to national 16+ population figures
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Media & Technology
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Smartphone Ownership
T O T A L  U . K .  P O P U L A T I O N  1 6 +

%  O W N I N G  A  S M A R T P H O N E



#InfiniteDial T H E  I N F I N I T E  D I A L U . K . ©  2 0 2 1 E D I S O N  R E S E A R C H

53
58

51 51

Total 16+ Age 16-34 Age 35-54 Age 55+

Tablet Ownership
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Smart Speaker Ownership
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Smart Speaker Ownership
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Smart Speaker Ownership
T O T A L  P O P U L A T I O N  1 6 +

%  O W N I N G  A  S M A R T  S P E A K E R
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Smart Speaker Ownership

%  O W N I N G  A  S M A R T  S P E A K E R

A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +
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B A S E :  A G E  1 6 +  S M A R T  S P E A K E R  O W N E R S
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Social Media
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Social Media Usage
T O T A L  U . K .  P O P U L A T I O N  1 6 +

%  C U R R E N T L Y  E V E R  U S E  S O C I A L  M E D I A
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%  A W A R E  O F  S O C I A L  M E D I A  B R A N D

T O T A L  U . K .  P O P U L A T I O N  1 6 +

Social Media Brand Awareness
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Social Media Brand Usage
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%  U S I N G  S O C I A L  M E D I A  B R A N D

T O T A L  U . K .  P O P U L A T I O N

Social Media Brand Usage
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%  U S I N G  S O C I A L  M E D I A  B R A N D

T O T A L  P O P U L A T I O N S  1 6 +

Social Media Brand Usage
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B A S E :  U . K .  S O C I A L  M E D I A  U S E R S  1 6 +

Social Media Brand Used Most Often
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%  U S I N G  S O C I A L  M E D I A  B R A N D
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Social Media Brand Used Most Often
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AM/FM/DAB Radio
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Listening to Radio in the Last Week
T O T A L  U . K .  P O P U L A T I O N  1 6 +

%  L I S T E N E D  T O  R A D I O  I N  L A S T  W E E K

R A D I O  I N C L U D E S  A M / F M / D A B  R A D I O ,  B O T H  O V E R - T H E - A I R  A N D  O N L I N E
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Listening to Radio in the Last Week

%  L I S T E N E D  T O  R A D I O  I N  L A S T  W E E K

R A D I O  I N C L U D E S  A M / F M / D A B  R A D I O ,  B O T H  O V E R - T H E - A I R  A N D  O N L I N E

A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +
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Radio Ownership and Smart Speaker Ownership
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Online Audio
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Monthly Online Audio Listening
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Monthly Online Audio Listening
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Monthly Online Audio Listening

%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  M O N T H
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A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +
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Weekly Online Audio Listening
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%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  W E E K
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Weekly Online Audio Listening
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Weekly Online Audio Listening

%  L I S T E N E D  T O  O N L I N E  A U D I O  I N  L A S T  W E E K
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A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +
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In-Car Media
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%  U S I N G  A U D I O  S O U R C E  I N  C A R

B A S E :  U . K .  A G E  1 8 +  A N D  H A S  D R I V E N / R I D D E N  I N  C A R  I N  L A S T  M O N T H ;  7 9 %

Audio Sources Currently Ever Used in Car
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In-Dash Information and Entertainment Systems

%  O W N I N G  I N - D A S H  I N F O R M A T I O N  A N D  E N T E R T A I N M E N T  S Y S T E M  I N  C A R

B A S E :  U . K .  A G E  1 8 +  A N D  H A S  D R I V E N / R I D D E N  I N  C A R  I N  L A S T  M O N T H ;  7 9 %
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In-Dash Information and Entertainment Systems

%  O W N I N G  I N - D A S H  I N F O R M A T I O N  A N D  E N T E R T A I N M E N T  S Y S T E M  I N  C A R

B A S E :  A G E  1 8 +  A N D  H A S  D R I V E N / R I D D E N  I N  C A R  I N  L A S T  M O N T H
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Online Audio Listening in Car Through a Mobile Phone

%  E V E R  L I S T E N E D  T O  O N L I N E  A U D I O  I N  C A R  T H R O U G H  M O B I L E  P H O N E

T O T A L  U . K .  P O P U L A T I O N  1 6 +
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Online Audio Listening in Car Through a Mobile Phone
T O T A L  P O P U L A T I O N S  1 6 +

%  E V E R  L I S T E N E D  T O  O N L I N E  A U D I O  I N  C A R  T H R O U G H  M O B I L E  P H O N E
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Online Audio Brands
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%  A W A R E  O F  O N L I N E  A U D I O  B R A N D

T O T A L  U . K .  P O P U L A T I O N  1 6 +

Online Audio Brand Awareness
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%  L I S T E N E D  T O  O N L I N E  A U D I O  B R A N D  I N  L A S T  M O N T H

T O T A L  U . K .  P O P U L A T I O N  1 6 +

Online Audio Brands Listened to in Last Month
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%  L I S T E N E D  T O  O N L I N E  A U D I O  B R A N D  I N  L A S T  W E E K

T O T A L  U . K .  P O P U L A T I O N  1 6 +

Online Audio Brands Listened to in Last Week
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Podcasting
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Podcast Awareness
T O T A L  U . K .  P O P U L A T I O N  1 6 +

%  F A M I L I A R  W I T H  P O D C A S T S
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49 49
56 59

64
70

75 78
71

USA
2014

USA
2015

USA
2016

USA
2017

USA
2018

USA
2019

USA
2020

USA
2021

U.K.
2021

Podcast Awareness
T O T A L  P O P U L A T I O N S  1 6 +

%  A W A R E  O F  P O D C A S T S
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78

92

78
71

Canada 2021
Age 18+

Australia 2021
Age 16+

USA 2021
Age 16+

U.K. 2021
Age 16+

Podcast Awareness

%  A W A R E  O F  P O D C A S T S

A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +
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59
63 61

54

Total 16+ Age 16-34 Age 35-54 Age 55+

Podcast Listening
T O T A L  U . K .  P O P U L A T I O N  1 6 +

%  E V E R  L I S T E N E D  T O  A  P O D C A S T
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30 32
36

40
44

51 54 57 59

USA
2014

USA
2015

USA
2016

USA
2017

USA
2018

USA
2019

USA
2020

USA
2021

U.K.
2021

Podcast Listening
T O T A L  P O P U L A T I O N S  1 6 +

%  E V E R  L I S T E N E D  T O  A  P O D C A S T
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57 60 57 59

Canada 2021
Age 18+

Australia 2021
Age 16+

USA 2021
Age 16+

U.K. 2021
Age 16+

Podcast Listening

%  E V E R  L I S T E N E D  T O  A  P O D C A S T

A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +



#InfiniteDial T H E  I N F I N I T E  D I A L U . K . ©  2 0 2 1 E D I S O N  R E S E A R C H

41 40
44

38

Total 16+ Age 16-34 Age 35-54 Age 55+

Monthly Podcast Listening
T O T A L  U . K .  P O P U L A T I O N  1 6 +

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  M O N T H
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15 16
21 24 25

33 36
41 41

USA
2014

USA
2015

USA
2016

USA
2017

USA
2018

USA
2019

USA
2020

USA
2021

U.K.
2021

Monthly Podcast Listening
T O T A L  P O P U L A T I O N S  1 6 +

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  M O N T H
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38 36
41 41

Canada 2021
Age 18+

Australia 2021
Age 16+

USA 2021
Age 16+

U.K. 2021
Age 16+

Monthly Podcast Listening

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  M O N T H

A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +
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Men
49%

Women
51%

U . K.  P O P U LA T I O N  1 6+ U . K.  M O N T HLY  P O D C A ST  C O N SU M ER S 1 6+

Men
50%

Women
50%

Composition of Monthly Podcast Listeners
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U . K.  P O P U LA T I O N  1 6+ U . K.  M O N T HLY  P O D C A ST  C O N SU M ER S 1 6+

Composition of Monthly Podcast Listeners

Age 16-34
30%

Age 35-54
33%

Age 55+
37%

Age 16-34
30%

Age 35-54
35%

Age 55+
35%



#InfiniteDial T H E  I N F I N I T E  D I A L U . K . ©  2 0 2 1 E D I S O N  R E S E A R C H

25 27 25 24

Total 16+ Age 16-34 Age 35-54 Age 55+

Weekly Podcast Listening
T O T A L  U . K .  P O P U L A T I O N  1 6 +

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  W E E K
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8 10 13 15 16
22 24

29
25

USA
2014

USA
2015

USA
2016

USA
2017

USA
2018

USA
2019

USA
2020

USA
2021

U.K.
2021

Weekly Podcast Listening
T O T A L  P O P U L A T I O N S  1 6 +

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  W E E K
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23 26 29
25

Canada 2021
Age 18+

Australia 2021
Age 16+

USA 2021
Age 16+

U.K. 2021
Age 16+

Weekly Podcast Listening

%  L I S T E N E D  T O  A  P O D C A S T  I N  L A S T  W E E K

A U S T R A L I A N ,  U S A ,  A N D  U . K . T O T A L  P O P U L A T I O N S  1 6 + ,  C A N A D I A N  T O T A L  P O P U L A T I O N  1 8 +
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B A S E :  U . K . W E E K L Y  P O D C A S T  L I S T E N E R S  A G E  1 6 + ;  2 5 %

Number of Podcast Episodes Listened to in Last Week

One
4%

Two
18%

Three
9%

Four to Five
33%

Six to Ten
35%

11 or more
1%

Weekly podcast listeners
in the U.K. averaged

fivepodcast episodes
in the last week
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The Infinite Dial 2021

#InfiniteDial

United Kingdom


