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Moms and Media 2019

• Taken from the Infinite Dial series which dates to 1998

• Tracking media habits and consumption of Moms since 2011

• Moms are well equipped with devices and technology

• Moms have established a tech tool kit that continues to get bigger and more robust 

• Moms continue to live a mobile lifestyle with media behaviors and devices to support it
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Moms and Media

• The devices in the ‘Tech Tool Kit’

• How the internet is the engine for Moms’ daily media

• Online audio has a big place with Moms

• Social networking remains a key part of Moms’ day

• Other media consumption and habits
oPodcasts

oYouTube

oAM/FM radio

WHAT THIS 2019 EDITION HIGHLIGHTS:
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Study Methodology
• In January/February 2019, Edison Research conducted a national telephone survey of 1,500 people aged 12 and older, using 

random digit dialing techniques to both cell phones and landlines (U.S. Population 12+)

• Telephone data weighted to national 12+ U.S. population figures

• In addition, Edison Research also conducted a national online survey of 4,126 people aged 12 and older (U.S. Online 
Population 12+)  

• Online data weighted to match the Infinite Dial telephone demographics of those with internet access 

• Survey offered in both English and Spanish 

• “Mom” is defined as a woman having a child under 18 living in her household

• The sample yielded 176 Moms from the telephone survey and 534 from the online survey
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The Moms sample:  Age

18-24
7%

25-34
31%

35-44
37%

45-54
20%

55+
5%

MEDIAN AGE OF MOMS: 37

AVERAGE AGE OF MOMS:  39
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The Moms sample:  Employment status

Full-time
56%

Part-time
16%

Homemaker
16%

Other*
12% (*temporarily unemployed, student, retired, other)
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Devices
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79
86

92 94

2016 2017 2018 2019

Nearly all Moms now own a smartphone
% OF MOMS WH O OWN  A  SM ART PH ONE 
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64 65 64

75

2016 2017 2018 2019

After a stall, tablets see a surge with Moms
% OF MOMS WH O OWN  A  T A BL ET  
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11 10

29

2017 2018 2019

Wearable tech has caught on with Moms
% OF MOMS WH O OWN  A N  INT ERNET  CONN ECT ED  WA TC H 
SUCH AS T HE APP LE WAT CH  OR SAMSU NG  G EA R
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I N F I N I T E  D I A L  P H O N E  S U R V E Y

some type ofsmart speaker
34% of Moms own
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6

23

34

2017 2018 2019

One third of Moms own some kind of smart speaker
% OF MOMS OWNIN G AN Y T YPE  OF SMA RT  SPE AK ER
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Amazon and Google lead in smart speakers for Moms

5
1

21

4

25

16

Amazon Device Google Home

2017 2018 2019

% OF MOMS OWNIN G AMA Z ON DEV I CE V S.  G OOG LE H OME
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I N F I N I T E  D I A L  O N L I N E  S U R V E Y

a Bluetooth-enabled fitness tracker
32% of Moms own
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I N F I N I T E  D I A L  O N L I N E  S U R V E Y

wirelessearphones or headphones
39% of Moms own
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Internet
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I N F I N I T E  D I A L  P H O N E  S U R V E Y

S E L F - R E P O R T E D  A V E R A G E  T I M E  S P E N T  W I T H  M E D I A  I N  T H E  L A S T  2 4  H O U R S

Moms spend…

2hours
watching television
24 minutes31minutes

listening to radio

1hour
58minutes
using the internet

3hours

Daily, 
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more minutes daily
Moms are spending

I N F I N I T E  D I A L  P H O N E  S U R V E Y

S E L F - R E P O R T E D  A V E R A G E  T I M E  S P E N T  W I T H  I N T E R N E T  I N  T H E  L A S T  2 4  H O U R S

with the internet in 2019 than in 2018
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Moms use internet most, first thing in the morning
A MON G  INT ERNET ,  N EWSPAPE R,  RA DIO A ND  T EL EVI SI ON  WH ICH  
ONE  ARE YOU  MOST  L IKEL Y T O  U SE FIRST  T H IN G IN  T H E M ORNIN G?

Internet
55%

Television
23%

Radio
18%

Newspapers
2%

Don't Know
2%
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I N F I N I T E  D I A L  P H O N E  S U R V E Y

internet access from any location

98% of Moms have
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I N F I N I T E  D I A L  P H O N E  S U R V E Y

access the internet from their 
90% of Moms

cell phones
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For new music, most Moms go to the internet

Internet
61%

Television
4%

Radio
28%

Don't Know
7%

A MON G  INT ERNET ,  N EWSPAPE R,  RA DIO A ND  T EL EVI SI ON ,  
WH IC H  ONE DO YOU  U SE MOST  T O  L EA RN  A BO UT  N EW MU SI C?
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52%

Moms say the internet is excellent for entertainment
% OF MOMS FROM INFINIT E D IAL  ON LI N E SU RVEY
R A T I N G  T H E  I N T E R N E T  “ 9 ”  O R  “ 1 0 ” O N  A  1 0  P T .  S C A L E  A S  A …

60%

50%

S O U R C E  O F  
E N T E R T A I N M E N T

M E A N S  O F  
C O M M U N I C A T I O N

S O U R C E  O F  N E W S  
A N D  I N F O R M A T I O N
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Online Audio
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74

61
53

80

71

59

84
76

69

87

74
70

Ever In the last month In the last week

2016 2017 2018 2019

Listening to online audio remains strong for Moms
% OF MOMS WH O H AVE  L IST EN ED  T O ONL INE AUDI O
O N L I N E  A U D I O  I N C L U D E S  A M / F M  R A D I O  S T A T I O N S  O N  T H E  I N T E R N E T  A N D  I N T E R N E T - O N L Y  A U D I O  S O U R C E S



T H E  I N F I N I T E  D I A L    ©  2 0 1 9  E D I S O N  R E S E A R C H  A N D  T R I T O N  D I G I T A L

#MomsAndMedia

53

15
22

13 12 11

56

23 25
16

20

10

52

31
26

21 21
14

Pandora Spotify iHeart Radio Apple Music Amazon Music Google Play All
Access

2017 2018 2019

Pandora still leads with Moms, but dips this year
% OF MOMS WH O CURREN T L Y EV ER USE EACH  I N T ERN ET - ON L Y A UD IO SOURCE
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have learned about a streaming music service
59% of moms of teens

from their teenager
C R S  A N D  E D I S O N  R E S E A R C H  S U R V E Y  J A N U A R Y  2 0 1 9
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52% of Moms
have listened to internet radio by connecting

a cell phone to their car stereo 
B A S E :  M O M S  W H O  O W N  A  C E L L  P H O N E
I N F I N I T E  D I A L  P H O N E  S U R V E Y
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Social Media
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73
78

86 88
93

89 92

2013 2014 2015 2016 2017 2018 2019

Moms continue their social behavior
% OF MOMS WH O USE  AN Y SOC IA L NE TWORK IN G SI T E OR SERVICE
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67
62 61

2017 2018 2019

Facebook usage among all Americans is declining
T OT AL  U.S.  POPUL AT ION 12+
%  U S I N G  F A C E B O O K
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84
79 81

2017 2018 2019

Facebook remains strong with Moms
% OF MOMS WH O CURREN T L Y EV ER USE FA CEB OOK
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72 69
64

2017 2018 2019

Facebook declines further as ‘used most’ 
among social media Moms
% OF MOMS WH O USE SOCIAL  MED IA AN D USE FACEB OOK MOST
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84

47

37

29

21

79

54

44

34

25

81

63

53

33

23

Facebook

Pinterest

Instagram

Snapchat

Twitter

2017

2018

2019

Sites that are in Moms’ social network
% OF MOMS WH O CURREN T L Y EV ER USE EACH  SOCIA L NET WORK IN G SITE  OR SERVICE
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In 2019

I N F I N I T E  D I A L  P H O N E  S U R V E Y

use
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Other Media Consumption 
and Habits
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An alarm
51%

You woke on 
your own

32%

Someone else 
woke you

12%A pet  
woke you

4%

Other
1%

Half of Moms wake in the morning with an alarm
% OF MOMS FROM ONL INE IN FINI T E D IAL  SU RVEY

H OW DID  YOU WA KE  UP  T H IS MO RN IN G ?



T H E  I N F I N I T E  D I A L    ©  2 0 1 9  E D I S O N  R E S E A R C H  A N D  T R I T O N  D I G I T A L

#MomsAndMedia

63% of moms who set an alarm

I N F I N I T E  D I A L  O N L I N E  S U R V E Y

used a
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53

33

19
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33

21

Ever In the last month In the last week

2016 2017 2018 2019

Weekly podcast listening rises slightly among Moms
% OF MOMS WH O H AVE  L IST EN ED  T O A PODCA ST
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42
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Ever In the last month In the last week

2016 2017 2018 2019

YouTube for music remains huge with Moms 
%  O F  M O M S  W H O  H A V E  U S E D  YO U T U B E S P E C I F IC A L L Y  T O  WA T C H  M U S I C  V I D EO S  O R  L I S T E N  T O  M U S I C
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65

78 78

2017 2018 2019

AM/FM Radio remains unchanged for Moms
% OF MOMS WH O H AVE  L IST EN ED  T O AM /FM RA DIO 
EIT HE R OVER T H E A IR OR ON L IN E IN  T H E L AST  WEEK



T H E  I N F I N I T E  D I A L    ©  2 0 1 9  E D I S O N  R E S E A R C H  A N D  T R I T O N  D I G I T A L

#MomsAndMedia

67

56

30

71

31 29

Netflix Amazon Prime Video Hulu

Subscription

Watched in last week

Moms invest in video streaming
% OF MOMS WH O CURREN T L Y H AV E A  SUB SCRIPT ION  T O EACH

% OF MOMS WH O H AVE WAT CH ED  EA CH IN TH E LA ST  WEEK
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76% of moms of  teens agree
that their teenagers assist them with new

technology
C R S  A N D  E D I S O N  R E S E A R C H  S U R V E Y  J A N U A R Y  2 0 1 9
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Conclusions
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Moms and Media 2019 Takeaways
1.  Moms remain mobile and keep adding devices to the their technology arsenal to support that

2.  Social media is still big but we see a shift in the preference for Facebook

3.  Internet is the engine that drives Moms’ day; it takes the most of her daily media time

o S M A R T P H O N E S  A N D  T A B L E T S  A R E  V E R Y  M U C H  I N  P L A Y
o W E A R A B L E  T E C H  I S  R I S I N G
o S M A R T  S P E A K E R S  R A P I D L Y  G A I N  T R A C T I O N

o F A C E B O O K  I S  S T I L L  U S E D  B U T  I S  S L I P P I N G  A S  T H E  G O - T O
o I N S T A G R A M  A N D  P I N T E R E S T C O N T I N U E  T O  C L I M B  I N  U S A G E

o M O M S  G I V E  L E S S  T I M E  D A I L Y  T O  T V  A N D  R A D I O
o N E A R L Y  A L L  M O M S  A R E  G E T T I N G  O N L I N E  V I A  M O B I L E
o M E D I A  C O N S U M P T I O N  T H R O U G H  I N T E R N E T  S O U R C E S  L I K E  Y O U T U B E A N D  N E T F L I X  A R E  W E E K L Y  S T A P L E S
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Moms and Media 2019
An Infinite Dial Report


