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Study Overview

‣ Infinite Dial Australia explores the penetration of online digital audio in Australia, as well as the 
online platforms and technologies that Australians are using

‣ The Infinite Dial is the longest-running survey of digital media consumer behaviour in America

‣ The Infinite Dial Australia report mirrors the Infinite Dial U.S. reports, which have been undertaken 
annually since 1998 by Edison Research, and cover a wide range of online digital media topics

‣ This is the sixth annual Infinite Dial Australia report since its debut in 2017

‣ This study is designed to allow for direct comparisons between the Australian and U.S. markets
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Study Methodology

‣ In the first quarter of 2022, Edison Research conducted a national 
telephone survey of 1,001 Australians age 10+

‣ For comparison to U.S. Infinite Dial, this presentation shows data 
among those age 12+

‣ Data weighted to national 12+ population figures
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Online Audio
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Radio: Live & On Demand
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Sources Used to Listen to Online AM/FM/DAB+ Radio
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In-Car Media
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Audio Sources Used in Car

80

39

34

34

32

16

AM/FM/DAB+ radio

Online audio streaming services*

Own music collection

CD player

Podcasts

Online AM/FM stations

B A S E :  A U S T R A L I A N  A G E  1 8 +  A N D  H A S  D R I V E N / R I D D E N  I N  C A R  I N  L A S T  M O N T H ;  8 4 %

%  U S I N G  A U D I O  S O U R C E  I N  C A R

* S U C H  A S  S P O T I F Y ,  Y O U T U B E ,  O R  A P P L E  M U S I C



T H E  I N F I N I T E  D I A L   ©  2 0 2 2 E D I S O N  R E S E A R C H

#InfiniteDial

Audio Sources Used in Car
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Podcasting
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Podcast Listening Locations
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Number of Podcast Episodes Listened to in Last Week
B A S E :  A U S T R A L I A N  1 2 +  A N D  L I S T E N E D  T O  P O D C A S T  I N  L A S T  W E E K ;  2 8 %

Australian weekly podcast listeners averaged

seven episodes
in the last week
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Average Time Spent Listening to Podcasts
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Smart Speakers
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Smart Speaker Ownership
T O T A L  A U S T R A L I A N  P O P U L A T I O N  1 2 +
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Smart Speaker Ownership
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Number of Smart Speakers in Household
B A S E :  A U S T R A L I A N  1 2 +  W H O  O W N  A  S M A R T  S P E A K E R
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Number of Smart Speakers in Household
B A S E :  A G E  1 2 +  W H O  O W N  A  S M A R T  S P E A K E R
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# SMARTAUDIOREPORT

A U S T R A L I A  2 0 2 1

Smart Speaker Owners agree:
“You are listening to more audio since you got your smart speaker”

%  agreeing

59

55

AUS smart speaker owners

U.S. smart speaker owners

Base: Smart speaker owners
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39

Listen to audio

Get information

Utilities

Control other devices

Shopping and services

Games and entertainment

Smart speaker owners 

Top Weekly Smart Speaker Requests:

Base: Own a smart speaker

% who request type of action in a typical week

(Traffic, weather, general knowledge, etc.)

(Alarm, calendar, to-do list, etc.)

(Radio streaming, catch-up radio, podcasts, music streaming, etc.)
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Online Audio Streaming Services
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Awareness of Online Audio Streaming Services
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T O T A L  A U S T R A L I A N  P O P U L A T I O N  1 2 +

%  A W A R E  O F  O N L I N E  A U D I O  S T R E A M I N G  S E R V I C E

the streaming music 
service from YouTube
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Free  vs. Paid Subscriptions to Online Audio Streaming Services

P A Y  F O R  A  S U B S C R I P T I O NU S E  O N L Y  T H E  F R E E  S E R V I C E

B A S E :  A U S T R A L I A N  1 2 +  A N D  L I S T E N E D  T O  O N L I N E  A U D I O  S T R E A M I N G  S E R V I C E  I N  L A S T  M O N T H

the streaming music 
service from YouTube
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Weekly Listening to Online Audio Streaming Services
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%  L I S T E N E D  T O  O N L I N E  A U D I O  S T R E A M I N G  S E R V I C E  I N  L A S T  W E E K

the streaming music 
service from YouTube
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Weekly Listening to Online Audio Streaming Services
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%  L I S T E N E D  T O  O N L I N E  A U D I O  S T R E A M I N G  S E R V I C E  I N  L A S T  W E E K

the streaming music 
service from YouTube
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Observations

• Digital audio options continue to grow in Australia, 
with nearly four-in-five Australians age 12 and older 
now using online audio monthly
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Observations

• Despite the growth in native digital audio options 
such as pureplay streamers and podcasts, radio 
listening shows no year-on-year diminishment and 
Australian radio measures exceed what we see in 
other countries around the world
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Observations

• Podcasting continues to grow with monthly listening 
now 40% of all Australians age 12 and over – and this 
estimate now exceeds what we see in the USA 
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Observations

• Smart Speakers also continue to make their mark in 
Australian homes, now with nearly 30% of Australians 
owning at least one device
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