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Past research conducted by
Edison Media Research for CRS

= 1999 "A Statistician Looks at Country”
= 2000 "Country One Year Later”
= 2002 "WIinning the Country Campaign”
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This Year's Game Plan:

"Super Bowl Dreams For Country Music:
Winning Over Today's Younger Generation"

v What you need to know about young people
v 2003 Research Findings
v Recommendations and Ideas for you to take home



Guest Speaker

= Howard Handler
— Chief Marketing Officer, Virgin Mobile
— Former Marketing Chief
~ NFL
- MTV
- Broadway Video (Saturday Night Live)



What you need to know:

= Young people desire freedom and
iIndependence

= They are forging their identities

= They're tribal

= They are pop culture junkies

= They're marketing saturated, savvy and
selective
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How the survey was conducted:

= 601 Total Interviews nationwide
= Persons, Age 15-29
= Interviews Conducted 1/15 - 1/19, 2003
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Research Findings



How How much do you like listening to...

M Aot L Alittle I Not At All

Alt. Rock 34 40 26
R&B/Hip-Hop 32 38 30
Top 40 27 39 34
Classic Rock 20 46 34

|  Countr 19 4818
Soft Rock 15 49 36
Oldies 15 52 33

Jazz 12 46

Classical 1 49
Cont. Christian 10 24 66
Gospel | 9 | 23 | | | | | | 68
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Girls Rule!

Women are much more likely to say that
they like Country "A Lot" than men

Male
35%

Female
65%
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Which ONE type of music
do you listen to most?

Alt. Rock
R&B/Hip-Hop
Top 40
Classic Rock
Country

Soft Rock
Jazz

Classical
Cont. Christian

Gospel

10

|
20
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Would you say you like Country music
MORE or LESS than you used to?

More
64%

Same
10%

Less
26%
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Are you listening to Country music on the radio
MORE or LESS than you were one year ago”?

Same
23%

More

43% Less

32%

2%
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Artist Familiarity (Total)

Eminem
Jennifer Lopez
Garth Brooks
Faith Hill
Shania Twain
Creed

Dixie Chicks
LeAnn Rimes
Nelly

Willie Nelson
Johnny Cash
Alan Jackson
George Strait
Avril Lavigne
Lee Ann Womack
Toby Keith
Dwight Yoakam
Lonestar
Rascal Flatts
Steve Earle

98
08
97
96
96
95
95
94
92
91
84
79
79
78
78
73
71
70

59

192 | | |
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Artist Ratings
(Total)

Eminem -

40

Faith Hill _31

Creed

30

Nelly =

29

Dixie Chicks _28

Jennifer Lopez -

Shania Twain _24

Avril Lavignhe

Garth Brooks
Toby Keith
George Strait
Alan Jackson
Willie Nelson
LeAnn Rimes
Rascal Flatts
Lonestar

Lee Ann Womack
Johnny Cash
Dwight Yoakam
Steve Earle

30

40 50
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Artist Ratings
(Among those who listen
to Country music a lot)

Toby Keith
Dixie Chicks
Faith Hill
George Strait
Alan Jackson
Garth Brooks
Rascal Flatts
Lonestar
Creed
Shania Twain
Lee Ann Womack

Eminem =
Jennifer Lopez =

Willie Nelson
Nelly

LeAnn Rimes
Johnny Cash
Avril Lavigne
Dwight Yoakam
Steve Earle

46

—

42

31

28
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15-29 year old Country Fans
are also listening to...

Alt. Rock
R&B/Hip-Hop
Top 40

Classic Rock
Soft Rock
Oldies

Jazz

Classical
Cont. Christian

Gospel

30
35
45

32
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% liking music type at least a little
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Fighting for
Country's Fair Share
of Young

Hearts and Minds



How often do you find out about
new music by...? (Total)

B Often || Sometimes M Never

Listening to the radio

Watching music videos

Watching television shows

From friends

Hearing movie soundtracks

From advertising

At concerts or other live performances

Reading music magazines such as
Rolling Stone or Country Weekly

Background music from video games
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How often do you find out
about new music by...? (Among those
who listen to Country music a lot)

B Often . Sometimes M Never

Listening to the radio O1mm®)
Watching music videos 44 32 24
Watching television shows 4 40 19

From friends 38 ikl 14
Hearing movie soundtracks 34 42 25

From advertising 24 36

At concerts or other live performance S ie] 50
Reading music magazines such as
Rolling Stone or Country Weekly 12 /2

Background music from video games 4E 87

| \ ! \ ! \ ! \ ! \ ! \ \
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Key to Success:

= Dedication and commitment to listening to,
understanding, and serving this audience

= No quick fixes or killer ad campaigns
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Thought-Starters,
ldeas &

Recommendations



Reasons listening to Country
music LESS than one year ago

You prefer other types of music
now

You do not spend as much time
with people who like Country music

You grew tired of Country music

The new Country music is not as
good

Country music is too sad

Country music is too twangy
Today's Country music is too much
like Rock and Roll

There is no radio station where you
live that plays Country music

! \ \ \ \
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Reasons listening to Country
music LESS than one year ago

voureterorervees of o S
now

You do not spend as much time 53
with people who like Country music

You grew tired of Country music

The new Country music is not as
good

Country music is too sad

Country music is too twangy
Today's Country music is too much
like Rock and Roll

There is no radio station where you
live that plays Country music

! \ \ \ \
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Thought Starters:

= Bringing Country music and Country
artists to big events and places where
groups of young people hang out

= NASCAR
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Are you a fan of...

NFL Football
NASCAR

Figure Skating

Major Leage Baseball
NHL Hockey
Gymnastics

Pro Wrestling

NBA Basketball

Pro Tennis

47|

23

B Listen to Country alot
| All Respondents

% who are fans of each sport

\ \
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Thought Starters:

= Bringing Country music and Country artists
to big events and places where groups of
kids hang out

m CMT "Spring Break"
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Thought Starters:

= Bringing Country music and Country
artists to big events and places where
groups of kids hang out

= College Music Tours
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Crossovers



Crossovers ARE effective:

= Dixie Chicks "Landslide’_
= | onestar "Amazed"
= Faith Hill "Breathe"
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Crossovers can double back:

= Reverse Crossover
— Big, popular artists cover Country for

Michelle Branch

Country radio and CMAS '
» Creed

» Dave Matthews Band
» Michelle Branch

'Dave Matthews Band i

~ John Mayer
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Do you agree or disagree with the following
statements about the CMAs?

M Agree [/ Disagree M DK/NA

You enjoy when non-Country
artists perform with Country
artists on the CMAs

The CMAs introduce you to new
artists

171

34%
72I
I

You think the CMAs are exciting
to watch

You feel the CMAs are
youth oriented

The CMAS concentrate too

much on the older established
artists
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Crossovers can double back:

m Duet Crossover

—Leverage CMT "Crossroads" on
Country radio
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Tap the Legends
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Rally efforts behind a Tribute:

= Organize a tribute project of a
transformational legend featuring
Country and Non-Country Artists

- Elvis

- Waylon Jennings
» Patsy Cline

~ Willie Nelson

m A record, a book, a television
special...multi-media
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Where do young people
learn about Country artists?



Do you learn about new
Country artists from...

Radio

TV

Friends
CMT

Family
Magazines
CMA Awards
Movies

Concerts 19

\ \ \ \
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% learning about new Country artists from this source C
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Infiltrate Pop Culture

= Aggressively infiltrate mainstream popular media to
showcase Country music and Country artists

m Movies:

- If Ja Rule, Busta Rhymes & JLo can play in Hollywood,
why can't Faith Hill, Toby Keith & Brad Paisley

— Inspire Hollywood to develop and green light the next
"Urban Cowboy," Coal Miner's Daughter," and "Sweet
Dreams."

= Easy Pickins:
— Promote current releases within Country themes and
Country soundtracks
> "The Rookie"
» "Sweet Home Alabama”
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Infiltrate Pop Culture

= Magazines:

> Target "Teen People" &
"Entertainment Weekly"
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Publications 15-29s read

M Frequently L! Sometimes B Almost Never [/ DK/NA

People 4 43
Rolling Stone 62‘
Source 76!
Vibe 76
Entertainment Weekly 6]0)
SPIN 81l
Blender ZE
Country Weekly m 89I
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Infiltrate Pop Culture

= Television:

> Embrace "Nashville Star" on USA
Network (Tap the American Ildol
phenomenon)

= Advertising:
> Target Madison Avenue to generate the
next Dr Pepper, The Gap...

edison media research (;



Infiltrate Pop Culture

= \Video Games:

» The Soundtrack among today's
young men

son media researc



Do you ever play video games?

Yes
63%

NO
37%
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Have you ever purchased a music CD
because you heard that artist's music on a
video game?

80%

20%
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Attitudes of 15-29

B Listen to Country alot
| All Respondents

You consider yourself very
patriotic 76

Religion is a very important part
of your life 64

You believe everyone deserves
a second chance 83

You have less spare time than

you used to 29

0 20 40 60 80 100
% who agree with statement C
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Do the following phrases describe Country
music very well, fairly well or not well at all?

(Total)

Country music...

M very [ Fairly B Not Well [/ DK/NA

Tells a story
Makes people feel good

Is easy to relate to

Makes a positive contribution to
American life

Is too corny

Reflects American values

Has something interesting to sa

Is fun to listen to
Is soothing and relaxing

Is fun to dance to
Is too sad

Makes people pumped up and energized

34

7 144

7 254
¥  18E
3
52 4
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Embrace the Flag, own the high ground

"You look at Sept. 11 - this was the only format that spoke to people in
their hearts about what happened, whether it was Alan Jackson, Aaron
Tippin or even Toby Keith. This format is still doing what it does best,
delivering incredible lyric-oriented songs...that touch people and make
them think about their place in the world."

-Lon Helton, Radio & Records

= Patriotism is an especially relevant point-of-connection and
unifier for young people in an uncertain, fragile world.

~ Dixie Chicks/Super Bowl National Anthem struck a chord

= Broadcast & showcase locally-originated National Anthem
performances and other interpretations of American songs
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Hearts and Minds

= Dedication and
Commitment

= Break out of the mold
= | ots of Platforms
= | ots of Ideas
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